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National Tourism 101

National Tourism Organisation (NTO)
Tourism New Zealand

Tourism New Zealand is a national organisation tasked with promoting New Zealand as a tourism 

destination internationally.

To achieve maximum yield for the tourism industry from limited resources, Tourism New Zealand’s 

marketing activity is carefully focused on a number of key markets around the world and a select group of 

consumers within those key markets.

Regional Tourism Organisation (RTO)
Regional Tourism Organisations (RTOs) are responsible for promoting their regions to domestic and 

international visitors. There are currently 30 RTOs in New Zealand and these vary in size, structure, and 

scope of the activities they undertake.

Some are funded in part or in full by local council, others by annual membership fees. All RTOs act as a 

bridge between tourism operators, national tourism bodies, and local and central government.

i-SITES 
i-SITES are the Visitor Information 

Centres across New Zealand. 

They are the ‘local experts’ with 

information on all the best things 

to do, places to stay and ways to 

get there. They also take care of 

bookings, working directly with 

local activity and accommodation 

operators in their area. 

Cluster Groups 
Cluster groups are formed by  

like-minded local tourism businesses 

who are from a certain sector of the 

tourism industry or located within close 

geographic proximity to each other. 

They are passionate about growing 

tourism and visitor numbers for their 

sector or local area and community. 

HWT works with several cluster groups 

in the Hamilton & Waikato region 

including the museum cluster and 

the Franklin, Cambridge and Raglan 

destination clusters.

Operators 
Operators are the businesses 

that work within the tourism 

industry and provide visitor 

experiences, transport and 

accommodation options for 

visitors to New Zealand.
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Hamilton & Waikato Region 101
The Hamilton & Waikato region is New Zealand’s fifth largest tourism region, with $1.4 billion in visitor expenditure. HWT’s 2025 Visitor Plan and Tourism Opportunities Plan outline clear 

strategies to identify the tourism opportunities that have the greatest potential to drive growth, yield and dispersal in the region.

VISITOR EXPENDITURE

TOTAL 

$1.44 BILLION
(+8.4% growth on previous year)

COMMERCIAL GUEST NIGHTS

INTERNATIONAL

DOMESTIC

27%

73%

7.4%
INCREASE IN DOMESTIC GUEST NIGHTS

(on previous year)

DOMESTIC 

$1.08 BILLION
(+5.6% growth on previous year) TOTAL ESTIMATED GUEST NIGHTS

INTERNATIONAL 

$364 MILLION
(+17.4% growth on previous year)

Data Source: Monthly Regional Tourism Estimates (YE June 2017)

Data Source: Commercial Accommodation Monitor (YE June 2017) 
QRIOUS (YE May 2017)

Data Source: Commercial Accommodation Monitor (YE June 2017)

Data Source: Monthly Regional Tourism Estimates (YE June 2017)

GUEST NIGHTS REGIONAL ANNUAL 
EXPENDITURE

7.28  
MILLION

1.42  
MILLION
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Auckland

With its innovative engineering, rich dairy 
farming history, forestry heritage and stunning 
waterways, South Waikato is becoming known 
as a key destination for cycling adventures.

Amongst classic kiwiana, experience close  
encounters with Kiwi, or head to the west 
coast to dig your own hot pool and yester-year 
charm.

From awe-inspiring walks and boat rides under 
thousands of glowworms, to adrenaline-fuelled 
black water rafting and abseiling.

Waitomo

South Waikato

Otorohanga

The Waikato District is steeped in cultural history 
with stunning natural landscapes, black sand 
beaches, an international motorsport park and 
boutique lodges.

Waikato

Home to Middle-earth movie magic, therapeutic 
mineral pools and unique art galleries, 
Matamata-Piako offers scenic rolling green hills 
with stunning waterfalls and great hiking trails.

Matamata-Piako

Surrounded by native bush-clad mountains 
such as Mt Pirongia and Mt Maungatautari, 
Cambridge and Te Awamutu are home to high 
performance sport as well as many stunning 
walking, hiking and cycling options.

Hamilton is a thriving hub of activity and home 
to award-winning gardens and renowned for 
its cultural and creative diversity, vibrant dining 
scene and vast range of events and festivals.

Hamilton

Waipa

Our Funding  
Councils
The Hamilton & Waikato region encompasses  
seven council areas
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Role of the RTO
Hamilton & Waikato Tourism Ltd (HWT) is the 
official Regional Tourism Organisation (RTO) for the 
Hamilton & Waikato region. Our role is to increase 
visitor numbers, length of stay and expenditure in 
the region through destination management and by 
creating and coordinating effective marketing and 
promotional activity.

How we do this
Working under a private-public partnership model 

HWT receives council funding from our seven city and 

district councils which enables us to undertake core 

promotional activities to promote the region to visitors, 

Business Events conference buyers, media and the 

travel trade.

These activities include our regional website 

hamiltonwaikato.com, media and trade pitches, 

familiarisations, sales meetings, attendance at  

trade shows, working with key industry partners 

including Tourism New Zealand and neighbouring  

RTOs and running complimentary local industry  

events and communications.

As part of the private-public partnership model HWT 

also looks to local industry to partner with us each  

year on various opt-in regional marketing and 

promotional initiatives.

These initiatives enable us to work collaboratively as a 

region and achieve scale and impact in what remains a 

highly competitive marketplace both internationally  

and domestically.

HWT has also recently expanded the scope of its 

activities to focus on product development which 

involves identifying and supporting opportunities to 

strengthen our region’s visitor proposition through the 

Tourism Opportunities Plan (TOP).

TOP Plan
The Tourism Opportunities Plan for the Hamilton & 

Waikato region provides a framework for delivering 

new and improved tourism experiences that have the 

potential to drive growth in the local tourism sector and 

its contribution to the regional economy.

The objectives of the Tourism Opportunities Plan are to:

• Review and confirm the region’s visitor proposition 

including different parts of the region.

• Provide recommendations for the development of 

visitor experiences and infrastructure to support and 

enhance the tourism proposition.

• Provide investment recommendations and priorities to 

guide local government planning and resources, and 

private sector investment.

For more information on the Hamilton & Waikato Tourism 

Opportunities Plan visit www.hamiltonwaikato.com/TOP

Our Team
At Hamilton & Waikato Tourism we have a dedicated 

team who work hard to achieve great results for our 

region. Working within their own roles, the small team 

works together to market the region as a destination 

for business events, domestic and international leisure 

travellers, as well as providing support to developing 

tourism products.
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International 
Marketing
HWT work with Tourism New 

Zealand and neighbouring 

regional tourism organisations 

on international marketing 

campaigns and travel  

trade-focussed sales  

missions to promote the  

region and our internationally  

trade-ready tourism activities, 

transport and accommodation 

providers.

Development
HWT is dedicated to helping 

new and existing tourism 

operators with developing 

their visitor propositions and 

experiences – we are able to 

assist by providing insights, 

research, support and 

guidance for concepts and 

developments.

Business Events
With the third highest market 

share of Business Events 

nationally, the region has 

seen tremendous growth 

over the past three years 

and is now considered one 

of the preferred business 

events destinations in New 

Zealand. The Hamilton & 

Waikato Business Events team 

proactively promote the region 

as a meetings, incentives, 

conferences and exhibitions 

destination through a range of 

sales and marketing initiatives.

Domestic Marketing
Domestic tourism is an 

important market for the 

Hamilton & Waikato region, 

contributing an estimated 

73% of the region’s annual 

expenditure. HWT markets 

the region to domestic visitors 

by undertaking consumer 

campaigns targeting key drive 

and fly markets across multiple 

channels in partnership with 

local industry operators. 

Areas we work in
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Partnering with Hamilton & Waikato Tourism
Destination Management
Whether you’re a brand-new operator looking to 

get off the ground, have a tourism business idea 

and need a sounding board, or are an established 

tourism operator looking to branch out; we can 

assist. Our dedicated Development Manager 

has all the know-how on industry best practice, 

funding and grant opportunities, domestic and 

international visitor statistics and is available  

to help. 

For more information contact  

Nicola Greenwell, Development Manager  

nicola@hamiltonwaikato.com

Industry Section 
hamiltonwaikato.com
The hamiltonwaikato.com/industry site is 

designed to keep our local tourism industry up-

to-date with the latest news, industry events and 

activities happening in the Hamilton & Waikato 

region. Relevant content is uploaded to the site 

regularly celebrating wins, spreading industry 

news, highlighting the latest statistics and sharing 

upcoming events our local industry can engage 

with. We also have an image library on the 

site with a collection of high resolution images 

available for operators and industry to use.

newzealand.com 
newzealand.com is Tourism New Zealand’s 

consumer website with over 41 million views 

each year. It is free to list your tourism business 

on the site. The listings are created and editable 

by the operator via a login you can make 

yourself, and a feed of these listings for the 

Hamilton & Waikato region pulls directly through 

to our website hamiltonwaikato.com 

For more information on listing on  

newzealand.com contact Natalie Dean-Milo,  

Communications & Online Executive  

natalie@hamiltonwaikato.com 

Newsletters
Hamilton & Waikato Tourism regularly send 

e-newsletters to our various databases including 

media, trade, industry and consumer. Please visit 

our website to sign up for our industry newsletter.

Industry Events / Workshops
Hamilton & Waikato Tourism regularly hosts 

industry events and workshops for operators 

looking to upskill in certain areas, as well as to 

network and meet fellow tourism industry people. 

These events are typically held in the shoulder 

seasons (Spring and Autumn) and the venue and 

topics vary for each event. 

Partnerships
Along with the suite of complimentary 

information, advice and advocacy services, 

Hamilton & Waikato Tourism offers opportunities 

for local operators to partner with in various 

promotional activities. These partnerships are 

great for operators who have clear market(s) 

segment they are keen to target e.g. domestic 

leisure travellers, or business event organisers. 

How you can engage with us
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Domestic Marketing
Domestic tourism is an important market 

for the Hamilton & Waikato region, 

contributing an estimated 73% of the 

region’s annual expenditure.

Chinese  
New Zealanders 
Campaign

Locals Campaign

Drive and Fly Market 
Campaign

Tour the  
North Island 
Campaign

International Marketing
Hamilton & Waikato Tourism work with 

Tourism New Zealand and neighbouring 

regional tourism organisations on 

international marketing campaigns and sales 

missions to promote trade-ready tourism 

businesses.

Explore Central  
North Island Expo

Explore Central  
North Island Trade 
Manual/Website

Business Events
The Convention Bureau coordinates 

and assists with growing the meetings, 

incentives, conferences and exhibitions 

(business events) sector for the 

Hamilton & Waikato region.

Visitor Guide
Each year Hamilton & Waikato Tourism 

produces 100,000 copies of the 

Hamilton & Waikato Official Regional 

Visitor Guide to assist in promoting our 

many activities, attractions, events and 

landmarks, as well as providing useful 

itineraries and maps to help visitors plan 

their time in the region. 
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The Convention Bureau coordinates and 
assists with growing the meetings, incentives, 
conventions and exhibitions (business events) 
sector for the Hamilton & Waikato region.

The business events sector is an important market 

for the region and we have seen tremendous 

growth over the past three years, with Hamilton 

& Waikato now considered one of the preferred 

business events destinations in New Zealand. 

The spend per day by meeting delegates is much 

higher than general leisure visitors, and many 

meetings are held outside the peak tourism 

season, helping to sustain year-round business.

The sector also offers the opportunity for 

repeat leisure visitation, word of mouth 

promotion, and extended stays by visitors 

before and after business events. The benefits 

of this sector extend well beyond the venue 

and accommodation providers who host the 

delegates. Tourism experience providers, 

transport companies, hospitality and retail outlets, 

and support services including audio-visual 

providers, caterers, creative and theming, and 

entertainment companies all directly benefit from 

the increase in business event visitors to our 

region.

Objectives
• To proactively market Hamilton & Waikato as a 

business events destination through sales and 

marketing initiatives.

• Act as a central point of objective advice for 

client enquiries; providing information and bid 

documents on appropriate Bureau Partners’ 

products and services that meet the client 

requirements.

• Coordinate local suppliers to develop new 

services and experiences and deliver stronger 

proposals to secure and grow our market share.

Activities Undertaken by the 
Convention Bureau
• Sales activities: Auckland, Wellington, Waikato, 

Bay of Plenty, Taranaki, Palmerston North, 

Sydney and Melbourne.

• Famils: Two multi-day famils – August and 

December, Pre-Convene famil, Australian 

Pre-MEETINGS famil (if demand), TNZ famils, 

Individual/group bespoke famils.

• Hosted events: Wellington, Auckland, Waikato 

and joint promotional international conference 

event hosted with TNZ.

• Regional presence at tradeshows: Get Global, 

Business Events Waikato Showcase, AuSAE 

Link, PCO Conference, Convene, MEETINGS.

• Communications and marketing: client 

newsletters, media releases, business events 

directory, marketing collateral, website 

refinement – including new regional digital 

planner venue, accommodation search tool, 

social networking.

• Partner communication and development: 

partner networking events, BEWais networking 

and development events for under 35s/new 

industry, partner newsletters.

If you are currently targeting or considering 

targeting the business events sector, please 

contact businessevents@hamiltonwaikato.com for 

further information on becoming a Bureau Partner.

Business Events
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Summary of Benefits

ACTIVITY GOLD 
$10,000

SILVER 
$5,000

BRONZE 
$2,000

ASSOCIATE 
$600

SALES CALLS & PRODUCT UPDATES
Joint targeted sales plan with Convention Bureau (CB)

Participation in joint Australian sales calls/updates*

Participation in joint domestic sales calls/product updates*

Representation by CB at Australian sales calls/updates

Representation by CB at domestic sales calls/product updates

NETWORKING EVENTS

Joint domestic networking/hosted events*

Invitation to attend local networking/hosted events*

TRADESHOWS

Australian tradeshow representation by Bureau

Domestic tradeshow representation by Bureau

Opportunity to exhibit at the Business Events Waikato Tradeshow 
at subsidised member rate

Opportunity to exhibit at tradeshows*

ENQUIRIES/LEADS

Enquires – inclusion in proposals and referrals as appropriate

FAMILIARISATIONS

Australian/international/Tourism NZ famils 

Multi day famils 

Domestic individual famils/site inspections 

MARKETING

Website listing – Business Events section – listing by Partnership Level

Inclusion Regional Digital Planner search tool – venues 
and accommodation

Listing in Business Events Directory – hard copy and on website –  
listing by Partnership Level

Invitation to participate in joint photo/video projects

Access to HWT image library•

Use of partner image in CB marketing/advertising°

Priority editorial in key publications/online°

E-newsletter inclusion°

CB database access for joint venture activity

USE OF PARTNER IMAGE IN CB MARKETING/ADVERTISING

Opportunity to host a Partner Networking Function

Presentation at Partner Networking

Invitation to Partner Networking

Professional development/capability building

Convention Research Programme business event data

Guaranteed activity

Not guaranteed but may be included on a case by case  
basis where appropriate

Not included

** Additional costs may be associated with these activities

• Providing appropriate images/editorial available (must be supplied by partner)

° Use of imagery must be approved by HWT

 Participation at MEETINGS and AIME tradeshows is available to CINZ Members only

 In-kind support required for famils

Prices are GST Exclusive

Full pg ad 1/2 pg ad 1/4 pg ad 1/6 pg ad
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Domestic Marketing
Domestic tourism is a key market for the 
Hamilton & Waikato region, contributing 
an estimated 73% of the region’s annual 
expenditure. Historically many of these domestic 
visitors are day visitors or staying with friends 
and family. Our objective is to encourage them 
to stay longer and enjoy more of what the region 
has to offer.

Objectives
• To grow guest nights in the region

• To increase domestic visitor spend in the region

• To effectively engage residents as hosts, 

advocates and key influencers

• To support and leverage key events and sectors  

in increase visitor length of stay and spend

• To drive visitation to hamiltonwaikato.com

• To drive bookings for our tourism operator 

campaign partners

Locals Campaign
Hamilton & Waikato Tourism undertakes campaigns 

each year to encourage locals to ‘Explore their Own 

Backyard’ while fostering pride amongst this market 

by showcasing the great attractions and activities 

on offer.

The campaigns focus on family-friendly activities 

and attractions (paid and free) as this is a key 

interest driver within the local market, however other 

types of popular activities to be profiled include 

cycling, attending events and visiting  

iconic attractions.

Drive & Fly Market Campaign
In addition to the locals campaigns, two campaigns 

a year are targeted at key domestic markets 

outside of the Hamilton & Waikato region including: 

Auckland, Bay of Plenty, Taranaki, Wellington and 

Christchurch, to promote the region as an ideal 

‘Short Escape’.

These campaigns are usually run in the shoulder 

season, October – November, and again in February 

– March.

The campaigns focus on promotion and raising 

awareness of Hamilton & Waikato as a destination 

to the top of mind leading into the summer period 

by highlighting a number of key events during  

these times.

Events Marketing Support
These campaigns also encourage visitors to  

make the most of dining, entertainment, and activity 

options on offer in the region whilst they are here  

for an event and consider extending their stay in  

the region for this.

All operator partners and their products are 

highlighted during the various campaigns outlined.

Operator investment levels

Premier $10,000 + GST

Please discuss your individual needs with 
our team to agree on the appropriate 
package for your business. Contact us on 07 
843 0056 or info@hamiltonwaikato.com.

Gold $5,000 + GST

Silver $1,750 + GST

Bronze $600 + GST
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Operator investment levels

Silver $1,000 + GST

Please discuss your individual needs with our team to agree on 
the appropriate package for your business. Contact us on  
07 843 0056 or info@hamiltonwaikato.com.Bronze $500 + GST

Chinese New Zealanders Campaign
Hamilton & Waikato Tourism aims to reach the Chinese New Zealander and 

Chinese expat community in Auckland and wider New Zealand by creating 

a presence and building awareness of the Hamilton & Waikato region and 

campaign partners, presenting the region as a great place to visit for a  

‘short break’ with friends and family.

Given recent commentary from tourism industry leaders around the growing 

importance of the Chinese market, we believe we need to continue to build the 

region’s profile with Chinese New Zealanders. Anecdotally, we know a portion of 

the domestic market already travel to the region, and we are keen to grow our 

market share in terms of visits, nights and expenditure.

We know Chinese New Zealanders and the Chinese expat community are key 

influencers of Chinese people living outside of New Zealand who may come to 

our county to visit friends and relatives.

Throughout the year, Hamilton & Waikato Tourism will continue our ‘always-on’ 

online activity in the visitor market through the Chinese social media platforms. 

In addition, we will embark of a minimum of one specific promotional campaign.
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Official Visitor Guide
Each year Hamilton & Waikato Tourism produces the Hamilton & Waikato Official 
Regional Visitor Guide. This DLE sized-guide is a key publication for the region, 
promoting our many activities, attractions, events and landmarks, as well as 
providing useful itineraries and maps to help visitors plan their time in the region. 

The visitor guide provides an overview of the region in the front, followed by area 
sections with more localised information including accommodation, activity, retail 
and hospitality business adverts and listings.

Each year, 100,000 copies are distributed from early December through every i-SITE 
across the country (frequented by over 1,000,000 visitors per year). The Hamilton 
& Waikato Official Regional Visitor Guide is also distributed in accommodation 
properties, attractions and other key locations around the region and nationwide 
through the Visitor Point Distribution Network.

In addition, the visitor guide is distributed in conference delegate and event packs, 
and visiting media and travel trade welcome packs. We supply the guides to tertiary 
institutions for their international student programmes, and to Tourism New Zealand 

for its off-shore offices and consumer tradeshows.

Advertising Sales

Hamilton & Waikato Tourism manages advertising sales for the Hamilton & Waikato Official 
Regional Visitor Guide from July to late August each year. For more information about advertising 
in the visitor guide, please contact us on 07 843 0056 or info@hamiltonwaikato.com.

Rates

Listing $300+ GST

1/4 page $715 + GST

1/2 page $1,325 + GST

Full page $2,200 + GST
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International Marketing - Consumer
Hamilton & Waikato Tourism with Tourism New Zealand and neighbouring regional  
tourism organisations work together on international campaigns and sales missions  
to promote the region and trade-ready tourism businesses.

Tour the North Island
HWT work with Tourism New Zealand and neighbouring RTOs (Auckland, Northland, Rotorua, 

Taupo, Coromandel, Bay of Plenty and Ruapehu) on consumer marketing to the Eastern seaboard 

of Australia under the ‘Tour the North Island’ umbrella.

Objectives
• To increase awareness, preference and appeal of the upper North Island as a ‘short break’ 

destination

• To increase international visitor nights and spend in the region within the upper North Island

Investment level

If you are interested in working with us as part of Tour the North Island, please register your interest by 
contacting us on 07 843 0056 or info@hamiltonwaikato.com.
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International Marketing - Travel Trade
Explore Central North Island
The Explore Central North Island (ECNI) cluster 

group consists of eight Central North Island RTOs 

which are all located along on the three sign 

posted touring routes – The Thermal Explorer 

Highway, The Pacific Coast Highway, and the 

Volcanic Loop. This group work together to 

promote internationally trade-ready businesses 

within the Central North Island and in offshore 

markets such as; Australia, UK, Europe, China, 

Japan, Southeast Asia and the USA. 

Explore Central North Island Show
Held annually, this one day show allows tourism 

businesses within the Central North Island 

interested in working with the travel trade to 

exhibit and promote their products. Around 200 

buyers attend this event which is targeted at the 

following companies: inbound tour operators, 

wholesale travel companies, as well as hotel 

concierges, frontline selling staff and travel 

industry media. 

Explore Central North Island  
Online Directory
The ECNI collective produces a directory that 

contains important and useful information on the 

regions for worldwide travel trade, along with 

listings of travel industry ready products in each  

of the regions.

Members of the ECNI collective use this directory

as a key sales tool for:

• Visits to key decision makers and staff at all 

major inbound operators

• KiwiLink events in China, India, Southeast Asia, 

South America, USA, UK and Europe

• Onshore mega familiarisations training events 

for people selling North Island experiences in 

China, India, Southeast Asia, South America, 

USA, UK and Europe

• Representation at TRENZ via individual 

operator’s booths of the group RTOs

TRENZ
Each year Hamilton & Waikato Tourism have  

a regional presence at TRENZ. TRENZ is  

New Zealand’s biggest annual business-to-

business travel trade event. Bringing together 

tourism businesses, tourism wholesalers and 

media from around the globe. The four-day event 

includes one-on-one appointments, activities  

and networking functions.

Investment level

ECNI 
TRADE SHOW

$850 + GST  
(cost to be confirmed)

Receive an exhibitor booth, plus additional cost for regional theming (cost to 
be advised). Accommodation and transport at own cost.

ECNI 
DIGITAL LISTING

$250 + GST  
(cost to be confirmed)

Listing on Explore Central North Island website.

TRENZ (cost to be confirmed) Inclusions to be advised upon registration.
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Tourism Industry Resources
Tourism Industry Aotearoa
The Tourism Industry Aotearoa (TIA) is the national industry association for 

tourism businesses. As well as being an active voice for the tourism industry, 

TIA provides training and development events, industry support groups, 

newsletters with valuable tips, news and advice for tourism businesses.

www.tia.org.nz 

DGiT
DGiT is a new and innovative online tool to help tourism operators and 

Regional Tourism Organisations maximise the value they get out of domestic 

tourism by assisting in the identification of target domestic audiences and the 

best way to market to them.

www.dgit.nz 

Ministry of Business, Innovation and Employment 
(MBIE)
The MBIE tourism research and data provides detailed statistics and analysis 

of our international and domestic tourism markets, including visitor arrivals, 

visitor behaviour, regional spread and more.

www.mbie.govt.nz/info-services/sectors-industries/tourism/tourism-
research-data 

Qualmark
Qualmark is New Zealand tourism’s official quality assurance organisation, 

providing a trusted guide to quality travel experiences.

Qualmark helps visitors and international travel sellers select the right 

tourism product to suit their needs by providing a star grading system for 

accommodation providers and a quality endorsement programme for other 

tourism businesses.

www.qualmark.co.nz 

Be.Accessible
Be.Accessible is a social change initiative and a holistic framework for 

accessibility that aims to work across all sectors and communities throughout 

New Zealand. The belief is that every person has their part to play in the 

creation of accessibility regardless of how big or small the change.

www.beaccessible.org.nz 

Tourism Export Council of New Zealand
The Tourism Export Council is a large New Zealand tourism industry 

association that offers professional development, support and networking 

opportunities for both inbound tour operators and the companies that supply 

them with products.

www.tourismexportcouncil.org.nz 

Tourism New Zealand
Tourism New Zealand’s industry website provides the latest statistics, market 

insights and resources as well as information on working with them. Tourism 

New Zealand supports the development of the industry in New Zealand by 

helping connect operators to the trade through events and famils; connecting 

travellers with travel sellers through newzealand.com; through its commitments 

to the Visitor Information Network, i-SITES, and the Qualmark quality 

assurance programme. 

Learn more about how your tourism business can benefit from the tools, 

resources and development opportunities available.

www.tourismnewzealand.com/tools-for-your-business 
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Partnership Matrix

Business Events Associate -  $600 +GST Bronze -  $2000 +GST Silver -  $5000 +GST Gold -  $10,000 +GST

Please discuss your individual needs with our team to agree on the appropriate package for your business. 
Contact us on 07 843 0056 or info@hamiltonwaikato.com.

Domestic Marketing Bronze -  $600 +GST Silver -  $1250 +GST Gold -  $5000 +GST Platinum -  $10,000 +GST

Please discuss your individual needs with our team to agree on the appropriate package for your business. 
Contact us on 07 843 0056 or info@hamiltonwaikato.com.

Visitor Guide Listing -  $300 +GST Quarter Page -  $715 +GST Half Page -  $1325 +GST Full Page -  $2200 +GST

Company details, image or logo. 50 word text, company details, 
images and logo.

100 word text, company details, 
images and logo.

Artwork prepared by own 
designer to specs provided.

International Marketing - 
Travel Trade

Digital Listing -  $250 +GST TradeShow -  $850 +GST TRENZ -  Cost TBC

Listing on Explore Central North 
Island website.

Exhibitor show: additional costs for regional 
theming. (accommodation & transport at own cost)

Inclusions to be advised upon registration.

Chinese New Zealanders Bronze -  $500 +GST Silver -  $1000 +GST

Please discuss your individual needs with our team to agree on the appropriate package for your business. 
Contact us on 07 843 0056 or info@hamiltonwaikato.com.

International Marketing - 
Consumer

POA

If you are interested in working with us as part of Tour The North Island, please register your interest by contacting us  
on 07 843 0056 or info@hamiltonwaikato.com
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BUSINESS NAME:.....................................................................................................................................

PRIMARY CONTACT: ................................................................................................................................

POSITION TITLE: .......................................................................................................................................

EMAIL: .......................................................................................................................................................

TEL: ...........................................................................................................................................................

MOBILE: ....................................................................................................................................................

ADDRESS: .................................................................................................................................................

........................................................................................ POSTCODE ......................................................

Additional Contact 1:

NAME: .......................................................................................................................................................

POSITION TITLE: .......................................................................................................................................

EMAIL: .......................................................................................................................................................

TEL: ...........................................................................................................................................................

MOBILE: ....................................................................................................................................................

ADDRESS: .................................................................................................................................................

........................................................................................ POSTCODE ......................................................

WEBSITE: ..................................................................................................................................................

QUALMARK RATING: ................................................................................................................................

Health & Safety Plan (PLEASE ATTACH A COPY)

Additional Contact 2:

NAME: ....................................................................................................................................................

POSITION TITLE: ....................................................................................................................................

EMAIL: ....................................................................................................................................................

TEL: .................................................................. MOBILE: ......................................................................

ADDRESS: ..............................................................................................................................................

.......................................................................... POSTCODE .................................................................

SIGNED: .................................................................................................................................................

DATED: ...................................................................................................................................................

Partnership Booking Form
Please complete this form and return to info@hamiltonwaikato.com

P
L

E
A

S
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E
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E

T
U

R
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Partnering with Hamilton & Waikato Tourism

BUSINESS EVENTS $600 $2000 $5000  $10,000

DOMESTIC MARKETING $600 $1750    $5000  $10,000

VISITOR GUIDE LISTING QUARTER PAGE HALF PAGE  FULL PAGE

INTERNATIONAL MARKETING - CONSUMER POA

INTERNATIONAL MARKETING -
TRAVEL TRADE DIGITAL EXPLORE SHOW TRENZ

PLEASE INDICATE THE AREAS YOU WOULD LIKE TO PARTNER WITH US IN:
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Gordon Hewtson 
Waitomo Group Operations Manager  |  Tourism Holdings Limited

DISCLAIMER: This document has been prepared by Hamilton and Waikato Tourism (HWT). The information in this document is general information only and not intended as investment or financial advice 
and must not be relied upon as such. Whilst every care has been taken in relation to its accuracy, no warranty of accuracy is given nor implied. October 2017.

Connect with us
Hamilton & Waikato Tourism

c/- Hamilton Airport, Airport Road, RD2, Hamilton 3282

P: 07 843 0056

E: info@hamiltonwaikato.com

www.hamiltonwaikato.com



P: 07 843 0056    E: info@hamiltonwaikato.com


